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AGENDA

5th Anniversary Creative Content

Carrying Our Message Through Stakeholders

Social Media and Digital Outreach Highlights
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CPAN’S 5TH ANNIVERSARY
FOR SOCIAL MEDIA



CPAN’S 5TH ANNIVERSARY
FOR SOCIAL MEDIA



Customized messages for: HRIs, TMA, TAFP, TSPP/TSCAP, DSHS, TNP,  ACOG, & BeWell

CPAN’S 5TH ANNIVERSARY
FOR E-BLASTS & NEWSLETTERS



STAKEHOLDERS

CARRYING OUR MESSAGE

• Anniversary and Mental Health Awareness Month content.

• Sharing social media posts, e-blasts, & newsletter blurbs.



SOCIAL MEDIA
ENGAGING WITH STAKEHOLDERS
(MARCH – APRIL 2025)

→ Above average growth 

compared to previous 2 months.

→ Visit & follower growth around 

dates stakeholders shared posts. 

• LinkedIn Growth:

• 17 new followers 

• 219% ↑ page views

• 39% ↑ unique visitors

• Facebook Growth:

• 26 new followers

• 26% ↑ page views

• 25% ↑ engagement

• 10% ↑ link clicks

Liked & shared by stakeholders:

• Be Well Texas – 3 FB & 3 LI posts

• TAFP – 3 FB posts

• ACOG District XI – 1 FB post

• Physician Associate Moms – 1 FB post 

• Resolve: The National Infertility 

Association – 1 LI post



DIGITAL 
OUTREACH

New Campaign Launch:

• May 1 to August 30: Launched new digital campaign 

targeting OBs and pediatricians in the Houston and 
Dallas regions. 

• Video performs best with our audiences.

• Messages developed from findings with clinician 

interviews – texting and direct consult are 

motivational 

Prior Campaign 

Impact on 

Web Traffic



Thank you.
Questions?
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